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“I think we all agree that|
the TV commercials for beer
and wine are among the best|
on television,” writes Charles
V. McAuliffe. “However, it is
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illegal for the partici s to
take a sip of the foam from
the frothy brew made from
bubbly spring or mountain
water. It is equally impossiblc
for them to be seen actually
tasting the full-bodied bur-|
gundy made from the finest|
grapes.

“Why are these harmless|
actions prohibited in the com-
mercials when, for example,
on a recent Jackie Gleason
Show both Gleason and Art
Carney proceeded to get
plastered in a rowboat drink-
ink whiskey from a bottle?”

.

THE BROADCASTERS' Code|
Authority puts it this way:

“Out of deference to a wide|
range of viewer attitudes,
broadcasters and  brewers
generally favor the rejection
of production techniques
which include: direct, on:|
camera drinking; the tilting|
of glasses, mugs or cans ofi-
camera in a manner indicat-
ing drinking; wiping or
smacking one's lips; or a
swallowing motion of the
Adam’s apple, or similar ac-
tions which clearly indicate
drinking.”

As you can see, the broad-
casters have - been really
thinking about this, But, as
you can also see, the question
of WHY the act of consump
tion is unacceptable is not an-
swered at all, particulariy
\hen hot armpits, bnuiere

and acid
are accepted with delirious
abandon by every television
station in the United States
of America.

THUS IT SEEMS thati
broadcasters are making a
Big Issue of sipping — much
in the manner of police
breaking up a penny-ante!
pinochle game in an old|
ladies' home while a bookie |
joint remains untouched in|
the next block, This is a trick
perfected by politicians. Be
deeply concerned where it
doesn’t count and the bigger
problems may be forgotten.
Like violence, deceit and
sadism,

Now to tackle the original
question, why can a comedian
or an actor get drunk on
camera when a polite couple
can't be seen sipping a civil-
ized drink in a commercial?
Many broadcasters wear
smoked glasses while watch-
ing television. They have little
interest iin the actual pro-
sram content except as 2
means of attracting the larg-
¢st number of viewers to wit-
ness the sponsor’s message.
(Public service shows, docu-
mentaries and such are larg-
ely a means of keeping the
FCC off their backs.) They
see no incongruity between
entertainment standards and
commercial standards because
they don't consider them as
related to one another in the
first place. Only the pubh"
sees the entire show.

P

YOU HAVE raised a ques-|
tion of taste and also a mat-
ter of billions of dollars.|
Broadcasters are extremely|
sensitive in the area of com-|
mercials because they under-
stand them. Most TV execu-
tives came up through sales,
not programing. They excu
their inability to judge the
entertainment portion of -the
program by saying “We don't
want to be censors!” The re-
cent instance where several
stations affiliated with the|
CBS network refused to aci
cept the film “Psycho” was!
a rare instance of applying
standards of good taste to the
program itself

The change of standards in |
all types of entertainment is|
one of the big facts of life|
that we may expect to face
from now on. When “Night
Games" (the Shirley Temple|
Memorial Award film) hits|
television the restriction |

~ My Neighbors
o

|

“Whe knows what evil
lurks th the hearts of men!”
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s Saleway for all the foods that say...

V THANKSGIVING
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PLAY OUR EXCITING

"BONUS BINGO" '
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NO OBLIGATION—

Y sTock-up
Mince or

\Y) stock-up

“Whole Egg”

si I’ocds

\Y stock.up
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Strawberries
= 20°
Pkg.

Fresh Butter
Shady Lane, Fi
A i w O
Canned Yams
e 29' Canned Ham

S Dub Bonel
: ubuque Boneless s ;.- '449

Grade "AA" T
Medium Eggs
[ ]
Sliced Bucon

i
JUICY AND SWEET TASTING

U.5.D. A. Inspected Young

TURKEYS

TOMS

Trophy, Victory and
Deluxe Brands —
Tender, Meaty and
Spotlessly Clean —
Just Stuff and Roast
1o Perfection.
146-24-Pound

Average Weight

Hen Turkeys
Turkeys

Belair Sliced — Ripe and
Juicy Sweet — Top Quality!

Dixie Dandy ® Cut & Whole
Fine to Serve Candied

Popular brandy—, 370
7&‘?’5‘ b"Avg vAlo. L3
Maner House Grade "A" Yeung [
Hens . 39¢ Toms Ib. 35
Homl Care 11 SI 29
Boneless Ham -
USDA Chaeice Beof
Boneless Roast <%, 69°
Roast—Center Cut (]
7-Bone Steak ui:5sii. 49
° U.S.D.A, Cheic [
Beef Rib Roast 't .79

Savory Smoked Flaver-
Choice of 10 Yarieties cl,..‘.
Check This Low Price

Large Size Exira Large

i 1-doz. C i 1-dox.
Crep Grede "AA" (™ 55 Crop Grade "AA" ;" 5

Fresh IMQ’S it w456 e chaee 311
Tll'ieys saitovine migget 1w, 49¢ o, cheiee 1, 1Y
Mm Grade Sa® w 49 Bacon Tt w 98¢
Fancy Geese soivt . 65¢  Fresh Oysters e 'io 8¢
Turkey Roast "woreies'* i 2%~ Shrimp Meat “iirny di: 69¢
SAFEWAY
GIFT ORDER

Well Shaped
Serve Candied,
Baked or Fried

Gift Idea A
From Saleway!

Al Sefeway Gifi O
dors are Good in The
United States, Ahnh.

Hawaii, Canada, Hom-
bw:.. W. Germany and ——

Red Grapes
w10 Oranges 6. 1%
Fancy Nuts Grupefruit N @ w, 100

o R Onions &, 3 0% 29¢ Apples isis 6. $1
* Large Pecans Ib, Ioe Avocados ;2% w 25¢ Pﬂmﬂl T’ o 39¢

Juicy and Sweet

Fancy Navels Prices Effective in Safee

way Steresin Les
Angeles, Yentura' and
Orange Counties, Ex
copt Avaion, Mon, thre
Wed,, Nev. 21, 22,
23, 1966,

I We Reserve the Right 1o Refuse Seles te Comaorsial Doslors

TORRANCE and ANZA, TORRANCE © PACIFIC COAST HWY. and NARBONNE @ CARSON and WESTERN, TORRANCE
All 117 Safeway Stores in Los Angeles County Are Your Authorized Food Stamp Program Retailers

‘ihm. The panel's (npic is|Stockford, assistant director
“Where to Find Help" Mod-|of management development,
|erator is Ben Chaffey, vice|Industrial Relations Center,
quit-| president of United Califor- \(almh His summary is titled
“Men and Dollars Saved.”
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